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MeToaonorusa oueHkun YPOBHA pa3BUTUA
LHEePUHI-9KOHOMUKHA

[[lepuHTr-35K0OHOMHUKA, UM SKOHOMHKA COBMECTHOTO HCIIOJIb30BaHUSA, SIB-
JSIeTCS OJIHOM M3 CaMbIX JUHAMUYHO pa3BUBAIOIIUXCS chep d3KoHOMUKH. OHa
MIPE/ICTABIISIET CO0OM CHUCTEMY, B KOTOPOI TOBAaphl U YCIYTH MPEOCTABISIOTCS
MOTpeOUTENSIM Ha BPEMEHHON OCHOBE, YTO MO3BOJISIET A((HEKTUBHO HCIIOIBH30-
BaTh PECypChl U CHUKAET MOTPEOHOCTh B cOOCTBEHHOCTH. [llepuHr-3K0HOMHUKA
o0OecreuynBaeT yCTOMYMBOE pPa3BUTHE, MOCKOJIbKY MO3BOJISIET 3(PGHEKTUBHO HC-
MOJIb30BaTh PECYPCHl U CHUKaeT norpedsenue [1]. [ToMumo »TOr0, SKOHOMHUKA
COBMECTHOTO HCIIOJIb30BaHUSA OOECHeurnBaeT TPaHCHOPMAIUIO COIUATBHBIX
HOPM U IIEHHOCTEH, CBSI3aHHBIX C COOCTBEHHOCTBIO M MoTpediieHueM [2]. Bos-
pacTaroliee 3Ha4eHHE MIEPUHT-3KOHOMHUKHU MPUBOAUT K HEOOXOIUMOCTH pa3pa-
OOTKHM COOTBETCTBYIONIUX MHCTUTYITHOHAIBHBIX PAMOK TSI OIEHKH U TOCIIEIy-
IOIIETO PEryJINPOBAHUS ITOM Cephl.

B coBpemeHHOI XO35UCTBEHHON CUCTEME SMIIMPUYECKH TSKEIIO OIpeJie-
JUTH JIOJIO IIEPUHTAa B SKOHOMHUKE CTPAHBI B IIEJIOM H3-3a IPOOEIOB B METOJI0-
Joruyd ee uccieoBaHusi. TemM He MeHee, OTJACNIbHbIE HCCIIEeI0BATEIbCKHUE
areHTCTBA MPOBOAAT AKTUBHYIO pabOTy B JAHHOM HAIPaBJICHUH.

The Consumer Choice Center (CCC) — 310 MexayHapoaHas HEKOMMEp-
YyecKas OpraHu3alusi, KOTopasi 3aHUMaeTCs MPOJABUKEHUEM CBOOOTHOTO PHIHKA
¥ WHHOBAIIMM B PEryJMPOBAaHUU MOTPEOUTEITHCKUX CerMEHTOB. OlIEHKa pa3BU-
THS TMIEPUHT-2KOHOMUKH SBIJISIETCS] OJTHOW M3 OCHOBHBIX cdep ACSTEIHHOCTU Op-
TaHU3aIIH, TOCKOJIBKY TIO3BOJISIET OMPEACTUTh TCHICHIIUN U MPOOIEMbI, KOTO-
pBIC MOTYT BO3HHUKHYThH B 3TOU cdepe, U MPEANPUHATh MEPHI TS 3alIUTHI HHTE-
pecoB norpeduteneir. The Consumer Choice Center yuacTByeT B pa3zpaboTke
3aKOHOJIATEIBLCTBA M TTOJUTHKH, KACAIOIIUXCS IIEPUHT-DKOHOMHUKH, YTOOBI
o0ecIeunTh paBHBIC YCIOBHS JJII BCEX YIaCTHHKOB pbIHKAa. KpoMe Toro, maHHas
OpraHu3aIus MTPOBOJIUT MCCIICIOBAHUS M TOTOBUT aHAIMTHYECKHE OTYETHI, YTO-
OBl TTOBBICUTH OCBEJOMJICHHOCTH OOIIECTBEHHOCTH O IIEPUHTE M €r0 MPEUuMYy-
mecTBax. [Ipm ATOM oOIleHKAa pa3BUTHS MICPUHT-DKOHOMHUKHU T03BOJIsieT The
Consumer Choice Center oOMeHMBATHCSI MHPOPMALIMEH U OMBITOM C JIPYTUMU
OpraHU3alMSIMH U yIy4dIlaTh CBOM CTPATETMH U MOIXO/IbI K 3aIIUTE MPaB MOTpe-
oureneit [3].
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The Consumer Choice Center npemraraeT coOCTBEHHBIH METOJ OIICHKH
ypoBHs pa3BuTHs ImepuHra — Sharing Economy Index — 3To mHACKC, KOTOPHIH
U3MEPSIET YPOBEHb aKTUBHOCTU U PA3BUTHUSI SKOHOMUKH COBMECTHOI'O HUCIIOJb-
30BaHMs B ropoje u cTpane [4]. Pacuer SEI 6a3upyercs Ha ClieayrOmux KiIrode-
BBIX ITapaMeTpax:

1. Obvem pwinka wepunea omnpenenser oOmMUA 00bEM pBIHKA
COBMECTHOT'O HCHOJIb30BAHHUSI B KOHKPETHOM ropoe Wi peruoHe. OH MOMKET
OBITh U3MEPEH B JICHEKHOM BBIPAYKEHUHU WM B KOJIMYECTBE TPAH3aKIUH.

2. Konuuecmeo nonvsogameneti — YYUTHIBAET KOJUMYECTBO CYOBEKTOB,
KOTOpbIE AaKTUBHO HCIOJIB3YIOT IUIATQOPMBI IIEPUHTAa. ITO MOXKET OBIThH
KOJIMYECTBO 3apPETHCTPUPOBAHHBIX IMOJIb30BaTENEH Ha Pa3IMYHBIX MaTopmax
WJIU KOJIMYECTBO aKTUBHBIX MOJIb30BaTEIIEH 3a ONPEIeICHHbIN MTeprOo] BPEMEHH.

3. Konuuecmeo npednodicenuti Ha PhIHKE COBMECTHOTO HMCIOJIb30BaHUS,
BKJIIOYAss KOJIMYECTBO OOBEKTOB, KOTOpPbIE JOCTYMHBI [JIi apeHIbl WIH
COBMECTHOT'O HCIOJIb30BaHUs (HAIpuMep, aBTOMOOWIIN, KUJIbE, BEJIIOCUIICIBI U
T. 1.).

4. I[lapamemp  2nyOunvl  puiHKA, KOTOPBIM  yUUTHIBAET  CTEICHb
B3aMMOCBSI3aHHOCTH PbIHKA COBMECTHOTO MCIOJIb30BAHUS, BKJIFOYAsl KOJIUYECTBO
TpaH3aKLHIl MEXIY MMOJIb30BATEISMH U MOCTABIIUKAMU YCIIYT.

5. CmeneHnb unHOBayuli ONIEHUBAET YPOBEHb TEXHOJIOTUYECKOTO Pa3BUTHUS
U WHHOBAIIMi Ha PBIHKE COBMECTHOTO WCIOJIb30BAHUS. IJTO MOXKET OBIThH
KOJIMYECTBO HOBBIX TUIaT(GopM, GYHKIMA WM CEPBUCOB, KOTOPHIE MOSBISIOTCS
Ha pPbIHKE, a TaK)K€ YPOBEHb MHTETrPALIMM TEXHOJIOTMI B MPOLECC COBMECTHOIO
HCIOJIb30BaHus [5].

Baxkno otmeTuth, uTo MeTomoorus pacyeta SEI MoXeT ObITh aanTUpo-
BaHa M JIopaboTaHa B 3aBUCUMOCTH OT KOHKPETHBIX OCOOECHHOCTEW U HYX] pe-
rMOHA WJIM CTpaHbl. PaH)KMpoBaHME CTpaH MO JAaHHOMY MOKa3aTet0 MpeCTaB-
JeHo B Tadi. 1 [6].

ITo pe3ynbpTaTaM OIEHKH JIMACPOM PEHUTHHTa HA MPOTSIKEHUU JBYX JIET B
2021 u 2022 rogax ObU1a DCTOHUA U €€ CTOJHIA — TalINH — ¢ MaKCUMAaJIbHBIM
nokazareneM 110. CocTtaBuTenu JaHHOTO PEUTHUHra yTBEPIKIAIOT, YTO 3TO pe-
3yJbTaT CTPEMUTEITHLHOTO POCTa TYpU3Ma, KOTOPHIA CIOCOOCTBOBAT Pa3BUTHUIO
WHCTUTYIIMOHAILHOM cpebl U MHGPACTPYKTYpHI mepuHra. CiesoM 3a JIHIepoM
unyt I'py3us, bpasunusi, Aprentuna, [lonbmia. 3a nepuon 2021 — 2022 roxos
Ha OJIUH TOPSAOK CHU3WICS PEUTUHI Pa3BUTUSI TaKUX CTpaH, Kak ['epmaHus
(Mronxen, 'amOypr, bepnun), [lopTyranus. 3HauntensHOe TaACHUE TIPOJEMOH-
CTPUPOBAJ PEUTHHT Pa3BUTHUSI LIIEPUHT-3KOHOMUKHU JlaTBuu u JIUTBEI (CO 2-T0 Ha
7-0e MecTO).

[To pesynpratam peiitunra Sharing Economy Index 2022 B ton crpan
BOIIIA pa3BUBAIOIIMECS CTpaHbl U cTpaHbl BocTtounoit EBpomnbl, koTopsie 001a-
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JaIoT JIydined uHGPACTPYKTYpOU IIEpUHTa MO CPABHEHHIO C JIUJIEPAMU MHUPO-
BOW sKoHOMHUKH. Hambosiee pa3BUTBIM TOPOJAOM COBMECTHOTO IMOTPEOJICHUS B
KHP cran Ilanxaii (12-e mecto B 2022 roay, 8-e mecto B 2021 roay). Cpeaun
CHI" manepom B 2022 rony crana Pecriybnuka bemapycs (r. MUHCK) ¢ pe3yiib-
tatoMm 15-¢ mecto, 60 6amtoB. Onnako u B Kurae, u B benapycu mpousonuio
HEKOTOPOE CHIKEHUE UHICKCA PA3BUTHS MICPUHT-IKOHOMHUKH.

Taobmuna 1
Pan:kupoBanue crpad no Sharing Economy Index
Mecto B Mecto B Crpana T'opon Peiitunr | PeliTunr
Nunexce HNunexce 2022 2021
2022 2021

1 1 OcToHUs Tannuu 110 100
1 1 ['py3us TOunucu 110 100
1 2 bpaznnus Can-Ilayny 110 95
1 - ApreHTuHa Bysnoc-Aiipec 110 -
2 2 [Tonpmra BapmaBa 105 95
2 2 Ykpanna Kues 105 95
2 3 Mexkcurka Mexuko 105 90
3 4 I"'epmanus MoHxeH 100 85
3 4 [TopTyranmus JIncabon 100 85
4 5 I"'epmanus I"amOypr 96 83
5 6 Uranus Pum 95 80
5 6 Pymbraus Byxapect 95 80
5 6 Hcnanus Manpug 95 80
5 6 Wramust Mutan 95 80
5 6 Hcnanus Bbapcenona 95 80
6 7 ['epmanus bepmun 93 78
7 2 JlatBus Pura 90 95
7 2 JlutBa BuubHioc 90 95
7 6 CepOust Benrpan 90 80
7 8 Benukobpurtanus Jlounmon 90 75
7 8 ABcTpayus Cumnaeit 90 75
7 8 Janus Konenraren 90 75
7 8 Opannms [Mapmx 90 75
7 8 CIIIA Can-®paHIUCKO 90 75
8 10 Yexus IIpara 85 70
12 8 Kurait [Tanxaii 75 75
15 12 benapycs MuHck 60 65

C Hamel no3uuuM, OLUEHKA YPOBHS PAa3BUTHS LIEPUHI-DKOHOMUKHU IpEX-
CTaBJISIET 0COOYI0 3HAUUMOCTb, MOCKOJIBKY MO3BOJISET ONPEASTUTh TEHACHIIMH U
NOTCHIMAJI Pa3BUTUS JAHHOM IKOHOMMYECKOW MOJEIN B CTpaHE. DTO MOXKET
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OMOYb ONPEACTUTH IPUOPUTETHI B 00JIACTU MOTUTUKH U MHBECTHIIMNA JIJISI TIOJI-
JEPKKU M Pa3BUTHUS LIEPUHI-3KOHOMUKH. O4EBUIHO, YTO MPUBEACHHAS METO-
JIMKA OLEHKH YPOBHS PAa3BUTHS IIEPUHT-3KOHOMUKH MOKET TOMOYb ONPEIETUTh
CTENEHb TEXHOJOTMYECKOIO Pa3BUTHS M COLMAIIBHOM AaKTUBHOCTH B CTPAaHE U
coc0OCTBOBAThH BHIPAOOTKE MEp JIJIsl 0OECIICUEHUs €€ YCTOWYMBOTO PA3BUTHA.

B nenom, oneHka ypoBHs pa3BUTHUS IIEPUHT-I3KOHOMUKH CTPAHBI SIBISIETCA
BaXHBIM MHCTPYMEHTOM HOBOM SKOHOMMYECKON MOJIEIH U BBISIBICHUS BO3MOX-
HOCTEH JUIsl yIy4IIeHHs] COLMAIbHOIO U 3KOHOMUYECKOTrO OJaronoiayyus ooue-
CTBA.
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